
TERMS AND CONDITIONS 

 

1. Information on how to enter and prize details form part of these Terms and Conditions 
(“Terms”).  Entry into this promotion is deemed acceptance of these Terms by each entrant. 

2. Any costs associated with entering the promotion, including accessing the promotional 
website, are the responsibility of each entrant. 

3. Subject to clause 4, the promotion is only open to Australian residents currently residing in 
Australia who: (a) comply with all entry requirements; (b) submit an entry form in accordance 
with these Terms; and (c) who do not in any way tamper with the entry process. 

4. Employees of the Promoter, their immediate families, related companies, directors, 
management and agencies associated with this promotion are ineligible to enter. 

5. Entrants under 18 years old must have parental/guardian approval to enter and further, the 
parent/guardian of the entrant must read and consent to these Terms. Parents/guardians 
may be required by the Promoter to enter into a further agreement as evidence of consent 
to the minor entering this promotion. 

6. For the purposes of these Terms, the following definitions apply: 

(a) ‘Prize’ means a ‘Money Can’t Buy Experience to the Melbourne Cup’ as detailed in 
clause 8.  

(b) ‘Promotional Period’ means 05/10/15 to Closing Time on 25/10/15. 

(c) ‘Claim Period’ means from the 05/10/15 to Closing Time on 25/10/15. 

(d) ‘Validation’ occurs when an entry has been submitted and meets all of the requirements 
of these Terms and when the Promoter confirms that the entry is entitled to enter into the 
prize draw.  

(e) ‘Promotional Code’ means the promotional code found via the following forms of 
communication: 

i.) Facebook:  A promotional code word will be posted  on banners and/or posts via the 
TCL Australia facebook page (https://www.facebook.com/AustraliaTCL)  

ii.) Sticker : Customised stickers will be included on selected TV models in participating 
retailers will contain a promotional code.  

iii.) Online Ads: Selected retailers will be advertising a promotional code online. 

iv.) Catalogue: Participating retailers will be advertising the chance to win and will include 
a promotional code.  

7. Claimants who access a Promotional Code during the promotional period are eligible to enter 
into the draw for a chance to win a Prize.  

8. The Prize includes: 

i. Two (2) tickets to the Melbourne Cup Carnival for Crown Oaks day, November 5th 
2015. 

ii. Food and beverages for the day at Flemington Ground.  
iii. Two (2) nights’ accommodation at Crown for 2 people, on November 4th and 

November 5th, 2015.  
iv. Transfers to and from Flemington racecourse.  
v. Return economy airfares from any major Australian city. 
vi. An opportunity to be on stage during presentation of TCL Curved TV stakes on 

Crown Oaks Day. 

https://www.facebook.com/AustraliaTCL


 

9. To enter, claimants must go online to www.tclpromotion.com.au, where they must access the 
claim form and enter all requested details including (but not limited to) the promotional code, 
full name, email address and contact number. Entrants must then state in 25 words or less,’ Why 
do you want to win a money can’t buy experience to the Melbourne cup?’. Once Validated, 
eligible entrants will receive a confirmation email confirming their entry into the draw for a 
chance to win the Prize. The best and most creative entry as selected by the Promoter will win.  

10. Claims must be received by 11.59pm on October 25th, 2015.  

11. The winner will be notified by email and/or phone on the 26.10.2015.The winner will need to 
provide their personal information by 28.10.2015 by replying to the notification email or 
confirming via phone. If the winner does not claim prize within the specified time limit, the entrant 
who submitted the second best entry (as judged by the promoter) will be notified by email 
and/or phone. If for any reason a winner does not take the prize at the time stipulated by the 
Promoter, then the prize will be forfeited. 

 
12. Prizes, or any unused portion of a prize, are not transferable or exchangeable and cannot be 

taken as cash.  

 
13. The prize does not include transfers, additional accommodation made necessary by flight 

schedules, additional meals or drinks purchased on board or other spending money. 

 
14. All entries become the property of the promoter ("we/us") on receipt and we reserve the right to 

use any personal information provided by an entrant ("you") to enter you in the competition and 
conduct the competition. If you do not provide us with all or part of the personal information 
requested we may not be able to enter you into the competition. We may also use personal 
information about you for related purposes such as sending you information about our products 
or other related promotions. 

 
15. The Promoter reserves the right to withdraw the promotion from an individual that it believes, in its 

absolute discretion, has breached these Conditions of Entry, subject only to any approval that is 
required to be sought from authorities that have issued permits for the conduct of this 
competition. 

 
16. If for any reason this promotion is not capable of running as planned, including infection by 

computer virus, bugs, tampering, unauthorised intervention, fraud, technical failures, or any other 
causes beyond the control of Promoter which corrupt or affect the administration security, 
fairness, integrity, or proper conduct of this competition, the Promoter reserves the right in its sole 
discretion, to disqualify any individual who tampers with the entry process, and, subject to the 
approval of those authorities which have issued permits for the conduct of this competition, to 
cancel, terminate, modify or suspend the competition. 

 
17. The Promoter assumes no responsibility for any error, omission, interruption, deletion, defect, 

delay in operation or transmission, communications line failure, theft or destruction or 
unauthorised access to, or alteration of, Internet entries. The Promoter is not responsible for any 
problems or technical malfunction of any telephone network or lines, computer on-line systems, 
servers, or providers, computer equipment, software, failure of any e-mail or entry to be received 
by the Promoter on account of technical problems or traffic congestion on the Internet or at any 
website, or any combination thereof, including any injury or damage to participant's or any other 
person's computer related to or resulting from participation or downloading any materials in this 
competition.  

 



18. The Promoter is TCL Electronics Australia Pty Ltd, (ABN: 83 111 032 896), 797 Springvale Road, 
Mulgrave, VIC 3170. 


